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WHAT IS A STORY?
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WHAT IS A MESSAGE?
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WHAT IS THE PURPOSE?
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Educate 
Inform 

Persuade 
Entertain
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TYPES OF MESSAGES



SO IS DESIGN THE STORY?  

OR THE MESSAGE? 
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Design is both language and imagery. 
Words are tied to pictures. 

The designer must constantly strive to find 
the perfect balance between showing and saying.
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CHIP KIDD

• Author, editor, graphic designer  
(book covers) 

• Spawned a new revolution in the art  
of American book packaging. 

• Ted Talk: Designing books is no  
laughing matter. OK it is. 

https://www.ted.com/talks/chip_kidd_designing_books_is_no_laughing_matter_ok_it_is?language=en
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GET THE VIEWER INVESTED IN THE STORY
1) USE STRIKING VISUALS TO DRAW THEM IN

2) SPEAK TO THEM, IN THEIR LANGUAGE

3) CREATE DEPTH FOR THEM TO EXPLORE
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ASK YOURSELF 
ARE THE ART AND COPY WORKING TOGETHER?  

IS THE MESSAGE AUTHENTIC?  

IS THE WAY YOU’RE SAYING IT UNIQUE? 
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WHAT IF I’M NOT A GREAT WRITER?
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ALWAYS START WITH THE AUDIENCE 
Where are they at currently?  

How much do they know about the product/problem you’re solving? 

What do you need to explain? 

Do they give a damn? 

COPYWRITING TIPS
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SPEAK IN THE RIGHT TONE & VOICE 
Use language that makes sense to the audience 

**no “your mother” jokes**

COPYWRITING TIPS

GRPH 221   |  GRAPHIC DESIGN I UNIVERSITY OF NEBRASKA— LINCOLN



WRITE BRIEFLY & SUCCINCTLY 
Avoid saying anything in copy that you’re already saying in the imagery 

Too much copy (especially in certain media) will visually be 
cumbersome and a turn-off to the viewer.  

Try cutting out every unnecessary word. 

COPYWRITING TIPS
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YOU DON'T HAVE TO TELL THEM EVERYTHING 
Give your viewer the credit they deserve. 

Let them draw their own conclusions. 

COPYWRITING TIPS
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ALRIGHT! WE GET IT! 

 LET US DESIGN ALREADY!
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BUILDING THE COMPOSITION 
SCALE, CONTRAST & ORGANIZATION
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BUILDING THE COMPOSITION 
DEFINING CLEAR VISUAL HIERARCHY



BUILDING THE COMPOSITION 
SYMMETRY VS ASYMMETRY

Symmetry 
• static 
• quite 
• formal 
• studied 
• historical  
• conservative 
• decorative 
• solid 
• simple

Asymmetry 
• dynamic 
• loud 
• causal  
• spontaneous 
• contemporary 
• innovative 
• essentials 
• fragmented  
• complex
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Photo by Jeff Kauck

BREAKFAST BREAKFAST

BREAKFAST

BREAKFAST
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Alexey Brodovitch
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Alexey Brodovitch
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Paul Rand



GRPH 221   |  GRAPHIC DESIGN I UNIVERSITY OF NEBRASKA— LINCOLN

AlexTrochut
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AlexTrochut
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Erik Marinovich
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Erik Marinovich
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