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WHAT IS A STORY?
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WHAT IS A MESSAGE?
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WHAT IS THE PURPOSE?
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TYPES OF MESSAGES

Fducate
INnform
Persuade
Entertalin
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SO IS DESIGN THE STORY?
OR THE MESSAGE?
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Design Is both language and imagery.
Words are tied to pictures.

he designer must constantly strive to fino
the pertect balance between showing and saying.
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- Spawned a new revolution in the art

- Author, editor, graphic designer
(book covers)

of American book packaging.

ed Talk: Designing books is no
laughing matter. OK it Is.



https://www.ted.com/talks/chip_kidd_designing_books_is_no_laughing_matter_ok_it_is?language=en
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Chip Kidd
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A WOLF AT THE TABLE

#1 Bestselling Author of RUNNING WITH SCISSORS

Chip Kidd
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drinks before
dinner

a play by
£ L Doctarg
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SCHULZ

AND PEANUTS

A ) VD A URA el e

the antag‘onist

Lynn Coady

DAVID MICHAELIS

Chip Kidd
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Chip Kidd
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GET THE VIEWER INVESTED IN THE STORY

1) USE STRIKING VISUALS TO DRAW THEM IN
2) SPEAK TO THEM, IN THEIR LANGUAGE
3) CREATE DEPTH FOR THEM TO EXPLORE
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ASK YOURSELF

ARE THE ART AND COPY WORKING TOGETHER?
IS THE MESSAGE AUTHENTIC?
IS THE WAY YOU'RE SAYING IT UNIQUE?
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WHAT IF ’'M NOT A GREAT WRITER?
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COPYWRITING TIPS

ALWAYS START WITH THE AUDIENCE

Where are they at currently?
How much do they know about the product/problem you’re solving?
What do you need to explain?

Do they give a damn?
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COPYWRITING TIPS

SPEAK IN THE RIGHT TONE & VOICE

Use language that makes sense to the audience

**no “your mother” jokes**
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COPYWRITING TIPS

WRITE BRIEFLY & SUCCINCTLY

Avoid saying anything in copy that you’re already saying in the imagery

Too much copy (especially in certain media) will visually be
cumbersome and a turn-off to the viewer.

Try cutting out every unnecessary word.
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COPYWRITING TIPS

YOU DON'T HAVE TO TELL THEM EVERYTHING

Give your viewer the credit they deserve.

Let them draw their own conclusions.
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ALRIGHT! WE GET IT!
LET US DESIGN ALREADY!

UNIVERSITY OF NEBRASKA— LINCOLN GRPH 221 | GRAPHIC DESIGN |



BUILDING THE COMPOSITION
SCALE, CONTRAST & ORGANIZATION

Play unique properties or proportions
against each other by bringing them
into close proximity: angle against
curve, line against mass, vertical
against horizontal.

While forms of the same size appear
flat, making forms different sizes
creates the perception of three-
dimensional space: Larger forms
appear closer, and smaller forms
appear farther away.

Creating repetitions of, or variations
on, a particular kind of form or spa-
tial area invites the eye to compare

and re-examine its understanding of

a visual idea.

Create clear, purposeful relationships
that appear intentional: If you mean
for two elements to align or to appear
the same size, make sure these at-
tributes are unquestionable.

Position elements so that there is
a sense of movement and, ideally,
a recognizable rhythm.Organize
the elements across an invisible
superstructure, such as a triangle,
curve, or grid.
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BUILDING THE COMPOSITION
DEFINING CLEAR VISUAL HIERARCHY
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Rotational Axial Alignment Spatial Progression: Spatial Progression: Structural Focus Triangulation Spiraling Stepping

Alignment Interval Scale/Depth
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BUILDING THE COMPOSITION
SYMMETRY VS ASYMMETRY

Symmetry Asymmetry

e static e dynamic

e quite e lOud

e formal e causal

e studied e Spontaneous

e historical e cOntemporary
e conservative e INnNOVative

» decorative e essentials

e solid e fragmented

e SIMple e cOMplex
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Photo by Jeff Kauck
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The Pride of Willow Run

L' E R

Manhattan

The most distinguished value in the luxury car field. ..

T/IC’ ’l(tlld-Cra_ﬂc(/ Fr(lzer 111(1”’1(!{[(1” e o o New men, new methods, new thinking now produce such
a: & X > S : hand-crafted excellence in a car that once only the few could enjoy. Because they are daringly produced in volume,
Custom-fashioned” to compliment your personality...silent-power balanced to assure your comfort...and effortless
handling ease. A true milestone in the annals of the automotive industry...a definite departure in performance...a at moderate prices, many will own such cars as were once beyond dreaming, Your inspection is cordially invited,
new re-alignment in value. Never before has such mechanical perfection, such distinguished style, been combined in such
volume. Never before could so many enjoy such luxury at such moderate cost. Your inspection is cordially invited.
KAISER-FRAZER SALES CORPORATION, Willow Run. Michizan. *Recently revised dowmward to $2595 at the factory; only fuclory ; only irgsaperistion sxil loosl daxes Gf anyl aidiional Hear ! Hewr ! m’h"‘,‘.’..’ mlu-H vl <.,, ':laf’,ff—"‘:h" _'4_[;.’,;
transportation, State and local taxes (if any) additional, Hear! Hear! Hear! Walter Winchell every Sunday night over ABC.

©319e3 CAMITE-FRAZER SALES COAF. WISKOW FUN, WICHISAN

TIME, JULY 11, 1949 TIME, SEPTEMBER 12, 1949 7

KAISER-FRAZER SALES conr., Willoww Run, Mich, " Recent downward revisions reflect the teend of the times. $2595 at the

Paul Rand
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Aldgate to Stratford in 25 minutes

tfl.gov.uk/barclayscyclesuperhighways tfl.gov.uk/barclayscyclesuperhighways

TRANSPORT
MAYOR OF LONDON FOR LONDON

EVERY JOURNEY MATTERS

TRANSPORT
MAYOR OF LONDON FOR LONDON
EVERY JOURNEY MATTERS

. open happiness®

AlexTrochut
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THE ONLY WATER WITH ENOUGH ELECTROLYTES THE ONLY WATER WITH ENOUGH ELECTROLYTES

7
-~
Q
TO PUT BACK WHAT YOU LOSE IN SWEAT. % TO PUT BACK WHAT YOU LOSE IN SWEAT.
propel eLecrroLyTe WATER 's.

propel eLecrroLyTE WATER

Erik Marinovich
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WEAR THE

PANTS

DOCKERS

Erik Marinovich
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VISUAL
SHOCK

A KISTORY OF
ART CONTROVERSIES
IN AMERICAN CULTURE

MICHAEL
KAMMEN

PULITIER PRIZE

WINNING AUTHOR OF
PEOPLE OF PARADOIJ

GHTENING.” ~THE BOSTON GLOBE

A NOVEL

Chip Kidd
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Chip Kidd
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SHOCK BECAUSE | FOR OLD MEN
rhe HIGHT

CORMAC McCARTHY

i 2ethor of “\ '.' '.."' IOI‘IS

THE HUNDRED-YEAR HISTORY OF MODERN ART-

TS RISE, ITS DAZZLING ACHIEVEMENT, ITS FALL
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Chip Kidd

UNIVERSITY OF NEBRASKA— LINCOLN GRPH 221 | GRAPHIC DESIGN |



Allan Peters
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Allan Peters
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Allan Peters
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Allan Peters
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